

















920/ of TCU Students
O read the Daily Skiff
WHERE ELSE CAN YOU GET COVERAGE LIKE THAT?

*Each Month the *Do Students Look at Ads?
TCU Community spends:

$1.5 Million in restaurants,

$2.6 Million in groceries,

$803,000 on shelter

$678,000 on clothing, A
$351,000 at bars & clubs

and $226,000 on car repairs. on.ywhenplmmgmsmpzt%
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*Average percentage of students
i Campus who read each publication weekly.
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More than 7,100 undergraduates, 1,500 graduate students,
and 1,600 faculty & staff make up the collective TCU body.

* Largen Consulting 2007 * AM+M 2008 College Newspaper Audience Study Conducted by MORI Research
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CONTACT INFORMATION

Mailing Address:

TCU Daily Skiff

TCU Box 298050
Fort Worth, TX 76129

UPS Mailing Address:

TCU Daily Skiff

2805 S. University Dr.

Moudy Bldg. South, Room 217
Fort Worth, TX 76129

PAYMENT INFORMATION

New advertisers are required to pay in advance for all advertising.
Advertisers who want monthly billing should request and complete
a credit application. Credit will be extended only at the discretion
of the business manager. We accept cash, checks and credit cards
(MasterCard, VISA, American Express and Discover).

@2 visa B [we

Advertising will be accepted during standard business hours,
Monday through Friday between 8 A.m. and 5 p.m. For further
information, call 817.257.7426

Please mail proper payment to:
TCU Daily Skiff Advertising
TCU Box 298050

Fort Worth, TX 76129

PUBLISHER POLICY &

SKIFF

Phone: 817.257.7426

Fax: 817.257.7133

E-mail: skiffads@tcu.edu
www.dailyskiff.com/advertising

ADVERTISING DESIGN:

The Skiff has a qualified staff of ad designers to create unique ads
for your company. Any ads produced by a Skiff designer become
property of the TCU Daily Skiff and cannot be reproduced in any
other medium or publication without prior written consent.

ADVERTISING SUBMISSIONS:

Email advertising information and display ads to skiffads@tcu.
edu. Include your contact information and phone number in the
body of your email when sending an electronic file. Files can be
accepted with all images and fonts embedded in JPEG, PDF, PSD,
INDD, and Al formats. JPEG and PDF formats cannot be edited.
All images must be 300 dpi for clarity. Images downloaded from
the web are not acceptable. Deadline for submission of advertising
material is four business days prior to publication.

No original artwork, photographs or other advertising materials will
be returned unless accompanied by specific instructions.

Publisher may reject copy that does not conform to editorial policies and may label certain ads with
the term “advertisement.” Publisher is not bound by ad placement requests. All new advertising accounts
are to be paid in advance. Payment terms are available to customers with established credit at the TCU
Publications Office. Publisher is not responsible beyond the cost of an ad for production or scheduling errors.
Such errors will be corrected in print on the same page where the ad carrying the error originally appeared,
as soon as possible following the discovery of the error. All advertisements containing alcohol promotions will
carry a disclaimer. The alcohol promotion must be secondary to non-alcohol portion.

The TCU Daily Skiff is a student publication sponsored by the Texas Christian University Schieffer School
of Journalism. TCU is a 501 (c)(3) non-profit institution and is an equal opportunity, affirmative action

institution.




